
16 • The Produce News • May 12, 2008

UNITED FRESH

VEGAS 
2008

At left: Tom Barnett and Dave
Munson of Keystone Fruit Mar-
keting Inc. with some of the
company’s products on display
at the show.

Blair Richardson, Sabrina Mak, George Mariscal and Tim George
of Fresh Sense were on hand at the United expo in Las Vegas,
NV, to promote the firm’s guarantee of good-tasting fruit. Mr.
Richardson said that he expects to start shipping in about two
weeks.

At the United expo in Las Vegas, Greg Anderson, Tim Youmans and Mike Hollis-
ter of Driscoll’s promoted the company’s year-round supply of berries. According
to Mr. Hollister, Driscoll’s works with independent farmers to maintain the same
quality and high food-safety standards with the goal of delighting consumers with
the entire berry patch line.

Dennis Christou and Melissa Athanasopulos of Del Monte Fresh showed some
of the Coral Gables, FL-based company’s cut fruit products at the United expo.

Greg Veneziano of Bozzuto’s
Inc. and his wife, Debra,
with Karen Lynn-Townshend
and Charles Walker of the
Prince Edward Island Potato
Board.

Sweetie Sweet
sweet onion and

Jessica Cummings
of Peri & Sons team

up to greet visitors
at the Peri & Sons

booth.

Peppe Bonfiglio, Ray
Mason and Chris Cervini

of Lakeside Produce in
Leamington, ON, promot-
ed the company’s line of

greenhouse tomatoes dur-
ing the United Fresh Pro-
duce Association show in

Las Vegas, NV.

Oppenheimer Communica-
tions Manager Karin Gardner
and Rainier Fruit Co. Market-
ing Director Suzanne Wolter
share a laugh during United
Fresh in Las Vegas, NV.


